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solutions for leading
retail brands
As one of the UK’s leading retail design
agencies, Design4Retail understand the
competitive environment of the high street
and how to win and keep buyers’ attention.
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Pioneering compostable alternatives to
conventional polythene magazine fulﬁlment
ISO 9001:2015 – by jove we’ve got it!

Spatial Global has been granted ISO 9001:2015 certiﬁcation. This ensures our organisation
is focused on meeting our customers’ requirements and that they continue to be satisﬁed
with the services we provide.
“Providing excellent quality in everything we do
is built into Spatial Global’s DNA, and always
has been. Adopting transitioning from ISO
9001:2008 to the latest ISO 9001:2015
standard the ISO certiﬁcation procedure
conﬁrms that our quality assurance maintains
the highest standards. It is a promise to our
customers that we will work unceasingly to
become better. We will never rest.”
Mike Wallis Executive Chairman, Spatial Global

The importance of leadership, assurance
and compliance
The new standard has an entire clause devoted to
Leadership and this is one of the most signiﬁcant
changes. It requires greater involvement by top
managers and the businesses leaders in
controlling the quality management system. As a
result the Spatial Global management team now
has a collective responsibility for the effectiveness
of the quality management system.

Spatial Global ﬁrst offered a compostable 100%
plastic-free alternative to conventional polythene almost
10 years ago. Take-up was low as the option was
expensive and most publishers felt the cost couldn’t be
justiﬁed. However, recent public outcry over the use of
plastics has driven a resurgence in interest. Compostable
ﬁlm is an increasingly desirable option, and we are pleased
to begin offering it once again.

Speed means we can’t afford holdups with customs
Whether it’s shipping Premium Retail ﬁxtures,
Point of Sale displays or visual merchandising
accessories, it’s typically a project speciﬁc
requirement which is deadline dependent.
This means every consignment needs a
unique ‘one time’ manifest and the correct
customs documentation. Whatever route to
the UK, and wherever it comes from, all
paperwork must be 100% correct ﬁrst time.

At £175 for 10,000 magazines, the premium for compostable
ﬁlm is now within mainstream reach
With many publishers still preferring the conventional fulﬁlment
option for their magazines, polythene ﬁlm continues to be the
most popular choice. However, many environmentally-focused
publishers are making the conscious decision to switch to a
compostable ﬁlm solution.

Understanding the importance of
every shipment large and small
“The freight team at Spatial Global are experts
in providing robust solutions to import goods
from anywhere in the world. They are
regarded as an extension of our business,
and Design4Retail have learnt to trust their
solutions. We rely on their knowledge to plan
and manage our overseas sourced materials.
They provide us with a responsive
professional service which takes the hassle
out of navigating the customs and
documentary landscape, so we can focus on
our core proposition – designing and making
great retail environments.”

Completely biodegradable mailing ﬁlm made from potato starch
Compostable ﬁlm is designed to be disposed of in a household
composting bin, with organic and food waste, or placed on a
compost heap in the garden. It will fully biodegrade within 52
weeks in these conditions, or a little longer if disposed of in landﬁll.
100% plastic-free, but maintaining the packaging qualities of
plastic, this material is set to increase in volume as the public
demands alternatives to single-use plastic packaging. With
increasing volumes, the price of this compostable ﬁlm has already
dropped signiﬁcantly in recent years and is envisaged to become
more cost effective.

Andy Berry, Commercial Manager, Spatial Global

Jon Vinall Director, Design4Retail

£10,000 charity donation to
Gift Wellness Foundation
What started as an enquiry for e-commerce fulﬁlment ended up in a
signiﬁcant charitable donation to a worthy cause operating on a global scale.
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Keswick Enterprises Holdings Charitable Trust, which is run by John Harvey
CBE, made the £10,000 donation to Dr Zareen Roohi Ahmed, the founder and
CEO of Gift Wellness Ltd. John was made aware of Dr Zareen’s charity work
donating sanitary pads to women in crisis across the world after she
approached Spatial Global for help with fulﬁlment of the Gift Wellness product
range. John Harvey CBE is also Executive Chairman of The Keswick
Enterprises Group, the owners of Spatial Global.
“The background to this wonderful cause is heart-rending, yet the positive
message it projects to those who are less fortunate is extremely powerful. Once I
understood this, I felt compelled to put Dr Zareen Roohi Ahmed and her charity,
The Halimah Trust, before our board as a worthy recipient of our support.”
Mike Wallis LLB, FCILT
Executive Chairman of Spatial Global and a Main Board Director of parent
company The Keswick Enterprises Group

www.spatialglobal.com

Transporting Luxury Handcrafted
Interiors to Venice Lido

Ian Radcliffe, Commercial Freight Manager, Spatial Global

When Leicester company EE Smith Contracts won a prestigious contract for the Hotel
Excelsior, one of the most prestigious and historic hotels on the stunning Venice Lido –
the gauntlet of organising the logistics was thrown at Spatial Global.
‘No job is too complex’
‘No job is too complex’ is the mantra of EE
Smith Contracts - a company founded in
1897 which operates in a variety of sectors,
from prestige hotels to commercial interiors
and luxury residences. So when presented
with the rare opportunity to reﬁt an infamous
outside bar at one of the most prestigious
and historic hotels on the stunning Venice
Lido - the challenge was on. Opened in
1908, Hotel Excelsior Venice boasts a
distinctive Moorish architecture, decorated
with crystal chandeliers and rich fabrics - this
provided a excellent showcase but
incorporated serious logistical challenges.
Made in Leicester experienced in
Venice Lido
With designs approved, the manufacturing
of the refurbished interior contract was to be
managed in the unparalleled Leicester
workshop. Because, together with the
design vision, it was EE Smith Contracts,
unsurpassed standards of craftsmanship
which won them the business.

However, with three articulated trailer loads
of highly valuable ‘ﬁnished interior’ ready for
installation, transportation to the 7-mile long
sandbar in Venice, northern Italy – known as
Venice Lido – could present the greatest test.
Reaching the island was the greatest
challenge
With three dedicated articulated units
transporting the precious hand crafted cargo
to Venice, it was always going to be the last
stage of the journey which would prove to be
the most difﬁcult. Venice Lido straddles the
Venetian Lagoon and the Adriatic, and the
typical ferries operating in the Venetian
Lagoon are too small for the road haulage
used to cross Europe. However, Spatial
Global arranged the whole journey from
Leicester to the Hotel Excelsior Venice Lido,
with the loads intact – reducing the
possibility of damage through the process of
decanting the load to smaller vehicles. The
cargo was delivered on time and the reﬁt
went smoothly, with guests soon able to
enjoy the new facilities at this unique venue.

Organising an
Exhibition Overseas?
Organising an overseas conference or
taking part in an overseas exhibition are
signiﬁcantly more complicated than in
the UK. Here is a checklist of what you
may need to consider.

Navigating people, equipment and
delegate bags through customs
Many procedures and practices at overseas
trade shows are different from UK domestic
events, but with most events held overseas
it typically comes down to getting the right
paperwork in place. Try and ‘wing it’ and you
could be facing disasterous consequences
and delays at a later critical stage.
Choosing the best transport routes
Lead times for overseas transport can be
fairly long, taking into account time to clear
goods through customs at the destination
country and delivery to the event location.
Transport by sea to long-haul destinations
can take 4-6 weeks up to arrival at the show.
Airfreight is quicker but more expensive.
Spatial Global provide a range of
services for companies exhibiting
overseas to event organiser packages
As a specialist freight forwarder, we will
transport all your exhibition or conference
goods from pick-up to event venue and even
the stand at the show – taking care of all
formalities along the way. Any price quoted
will include all of the costs for delivery and
use of specialist handling equipment where
necessary. We’ll also take into account the
deadlines for delivery of the goods and
factor this into our price and transit times.

Printed in Croatia and mailed across the globe from the UK
A new magazine named ‘A Profound
Waste of Time’ has been received with
an amazing response after launching
earlier this year. The title celebrates
computer games as an art form and
achieved a total pledge value of £39,000
against a £20,000 crowdfunding target.
A Gaming Magazine launched via a
Kickstarter Campaign
A Profound Waste of Time is a new video game
culture magazine inspired by high-end culture
magazines such as Little White Lies and Elephant.

As a collectable, it’s critical it reaches
the reader in pristine condition
“With any publication handled by our mailing
team, our aim is to ensure the magazine
reaches the reader in perfect condition.
The challenge is ampliﬁed with a magazine of
this quality and collectability. We’re really
pleased how everything has gone with the
ﬁrst publication and, I’m happy to say, so is
our client.”
Andy Berry
Commercial Manager Mail, Spatial Global

To read the full articles please Google Spatial Global News

Hunger for home
learning stimulates
overseas curriculum
support project

Superfruit cordial
brand thanks
Spatial Global for
helping them grow
Charlotte Harrison, Operations Executive
of Fiovana Drinks, explains how a
recommendation introduced Spatial Global
as a prospective logistics provider, and the
subsequent relationship has contributed to
the growth of their business.

An inspiring subscription – and a
challenging freight, bonded storage
and mail combination
The home study project components arrive
by road transport from multiple countries
and are consolidated at Spatial Global’s
Castle Donington warehouse facility. With
anything up to 16,000 kits covered by
multiple SKU codes, validation of the exact
number of kits is essential. This is because
they all need to be cleared into Spatial
Global’s bonded warehouse via a T1
document, as this suspends VAT & Duty
payment. The beneﬁt of the bonded facility
is that it allows the client to import a bulk
quantity which can then be cleared
separately into free circulation. Only when
the home study project kits are distributed
does the VAT become payable.
Fast turnaround and 100% accuracy
with strict compliance and visibility
for HMRC
The fulﬁlment process was negotiated
with HMRC to ensure the correct basket
of evidence was available for audit
purposes throughout the whole supply
chain, thus ensuring strict compliance and
visibility for the Treasury. All shipments are
processed and dispatched within 48
hours from the customer data being
received. Each kit is labelled by ordered
SKU and the kits are individually
addressed for each subscriber.

Spatial Global were recommended to
us by another brand with a positive
experience – Peppersmith
Mike and Dan at Peppersmith had also left
Innocent to start their mint and gum brand,
which uses a plant based sweetener called
xylitol instead of sugar or artiﬁcial sweeteners.
Spatial Global have attended to all of
our needs
When we ﬁrst started our journey with
them, we were much smaller, today we're
stocking in the likes of Ocado and other
leading retailers. Being able to rely on
such an efﬁcient team, one that’s been so
attentive to our needs and who are able to
facilitate all of our requests, has been
crucial to our growth when dealing with
big retailers, wholesalers and brands.
‘Above and beyond’
Working with the Spatial Global team is a
pleasure. They have gone above and beyond
for us, are very responsive, understanding,
thorough, and accommodating. They have
also taken great interest in us as a company,
and that really means a lot. Many thanks to
everyone at Spatial Global.

Back order magazine
fulﬁlment reveals
hidden beneﬁts
When a leading textile magazine, Selvedge,
decided to relocate from a London retail
outlet, one challenge was how they would
manage their back issue order process
which had grown and was occupying both
time and space. Selvedge chose to work
with Spatial Global to also outsource their
back issue management.

Outsourcing the back issue service
released valuable time and space
“With six publications a year since 2004, a
global audience and constant demand for
fresh articles and features, we came to realise
just how much time and space was
consumed by managing our back issues.
When relocating we were confronted by the
challenge of working a smarter way – and this
is where Spatial Global was able to provide us
with the perfect solution. Spatial costeffectively manages the storage and fulﬁlment
of our back issues, allowing the team at
Selvedge to focus on what’s important.”
Selvedge: a magazine with global
appeal
As an independent publication, Selvedge
has complete freedom to support and
work with the makers and designers it
chooses. This is a crucial element in the
success of their bi-monthly magazine,
events and shop. Exploring and
understanding the history, future, politics
and aesthetics of textiles with its own
distinct voice, Selvedge is a must-read title
for anyone serious about textiles.

Artists organisation consolidates to deliver an enhanced membership experience
As art and painting continues to grow in
popularity, SAA membership increases
The SAA has over 42,000 members across the
globe and provides anyone with a love of
painting – at whatever level – the inspiration,
information, help and advice on a whole host of
practical painting issues.
Sourcing artist materials from across the
world
With an online shop and membership discounts,
the demand to import more materials introduced
the organisation to Spatial Global. After many

successful years managing their imports and
ensuring the goods reach their Newark
distribution centre, Spatial Global are now
providing SAA with fulﬁlment and mailing
services for their magazine and catalogue.
Mailing to artists in the UK and overseas
The SAA’s bimonthly magazine, Paint, and
accompanying catalogues are now mailed to its
members by the Spatial Global mail team. This is
just one of many clients who enjoy the crossover of
services offered within the Spatial Global portfolio.
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